WOULD ONE-STOP
SHOPPING MAKE
THINGS EASIER?

Yes, a great deal
B Yes. a fair amount
B Yes, somewhat
B No, not at all

WOULD YOu
CONSIDER USING
ONE-STOP
SHOPPING?

B Yes, strongly

B Yes, somewhat

B Yes, alittle

B No, notatall
Mot sure
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One-stop Shopping

Home buyers say convenience is what they want

A lot of home buyers don't know thar ar some
real estate brokerages they can get their mort
gage, title insurance, home warranty, and other
scttlement services under one roof, Bur when
they learn of the option, they want it, a survey
of recent and future home buvers conducted
in t'r|.~1'|1.||'_'. by the NATIONAL ASSOCIATION Ol
Eratrons® and Harris Interactive found.
Whether the service providers are athliaced

with the brokerage or not is less important than

whether the services can be packaged vogether

to make the process as convenient as possible,
the survey found.

More than 7o percent said the artraction ol
onc-stop shopping, ar least as they perceive it,
i5 the chance to close the trans
action more quickly and con
veniently, at less cost and wich
fewer missteps, than if all cthe
services had to be cobbled to
5_'-:'I|Il. r by the sales associate or
someone ¢lse. Almost 8o percent
sav the bigeest perceived benefi

15 the chance to save money, Just

When
home buyers
learn of
the option,
they want it.

over 70 percent say they expect to see reduced
likelihood of the transaction falling apart be
cause of the ability of service providers to work
togecher,

Diespite giving the idea high marks, less than
a third of home buyers, 29 percent, had acrually
used one-stop shopping and 70 percent had not
heard of the concept prior to the survey,

The one-stop approach would have been even
mare foreign to them had the survey been con-
ducted halt a dozen yearsago, in zooz, when only
a hfth reported using one-stop shopping in a
Real Trends survey, 45 percent fewer than today.

The survey suggests home buvers who've
used one-stop shopping have a higher rare of
satisfaction with their transaction
experience, an 8.3 on a scale afl to
10, than those who haven't. Their
satisfaction rate is 7.6.

The survey is based on online
responses from 1,446 houscholds
who either bought within the last
twao vears or plian to buy within the

next two vears., By Robert Freedman
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